“No success or achievement in
material terms is worthwhile
unless it serves the needs and!
interests of the country and it’s
people.”
JRD Tata
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IndonesiaWISE CSR Workshop

Corporate Social Responsibility (CSR) has become a
important management priority and topic for social

discussion in Indonesia today. Communities expect i,

companies are practicing it, the media is scrutinizing it al

government bodies are trying to regulate it. What is the

reality on ground? What are the impacts of CSR progra

How best can these be managed? Which stakeholders ¢
be engaged? What models are suitable for Asia?

These are some of the questions that need answers.

IndonesiaWISE, international management consulting fi

with unique expertise in sustainability including CSR i

arranging a topical practical solutions focused worksho

focusing on practices anthpactson Purwakarta Regency,

West Java, a test case for the success of well managed
programs in Indonesia.

www.IndonesiaWISE.com

IndonesiaWISECSR Workshop

“Practices, Impacts & Challenges iRurwakarta
Regency, West Java”

Monday, 23 November 2009
Batur Room, Mercantile Athletic Club
L 18 World TradeCenter,JISudirman29-31,
Jakarta
By Invitation Only

8.30—9.00 am Registration
9.00—9.05 am Introduction & Welcome
9.05—09 45 am Purwakarta— A CSR Amol Titus

CEO IndonesiaWISE

Chakir Bouichi
VU,Amsterdam

Perspective

CSR PracticesSurvey
Findings

Tea/Coffee Break

09.45-10.30 am
10.30-10.45 am

Panel Discussion & Companies

10.45-12.00 am

Presentations Institutions, Experts
CSR Challenges & Marjuang Sinaga
12.00-12.15pm Opportunities IndonesiaWISE
12.15-12.30 pm Q&A Open House, Wrap Up
12.30 pm Lunch

Please bring a copy of this invitation to the event and confirm
attendance todarwin@IndonesiaWISE.com
(Tel: 62 21 739 5164/65, Fax: 62 21 739 5604)
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